Islamic finance institutions (IFI) need to understand people's knowledge of the sharia system. Understanding more clearly about this problems, this article has analyzed customer's knowledge and preference about Sharia Brands. The respondents include students and scholars with any kind of profession, such as lecturer, banker, government employee and others, aged between 15 and 60 years. The research concludes that people only know that the Islamic system differs from conventional systems because it is not the permissibility of interest (riba) in the transaction, but they do not understand that there are sharia supervisory board to oversee the IFI's sharia-compliance in its operations. The preferences of selection factors that people liked are because of bank location, because of other's recommendation and because of efficient bank services.
Introduction
Nowadays, many companies shifting their business into a service company which put the customer's interest in first order, include Islamic Financial Institutions (IFI).
Islamic financial institutions (IFI) prohibits riba (interest), gharar (speculation or uncertainty transactions) and maysir (gambling) . This study analyze how people perceive the sharia brand of IFI. In previous literature, reputation of the banks and better financial and banking services are the leading factor in the selection of Islamic Bank [1] .
Both moslems and non-moslems can be a customer of the IFI. They are seeking shariabased system as their financial need solutions.
Naming Sharia in its brands does become a trademark of financial institution with sharia-based. The sharia brand defines as a product or services with sharia-based, The 2nd ICVHE IFI produces the products. The important thing in promoting and improving the IFI to the customers, marketers should follow the regulations that required by sharia supervisory board, moreover The IFI's practice and branding features getting trust and confident by IFI's customers without ssharia brands in its name. The customers didn't realized there's sharia supervisory board to differ the sharia financial institutions.
Literature Review

Theoretical framework
The process of purchasing through more one models over the years which known as hierarchy of effect models. The illustration how the models have been developed over the years shown in Figure 1 Figure 2) consists awareness, knowledge, liking, preference, conviction, purchase. 
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Research methodolody
This study is based on a questionnaire survey about Islamic Banks. The sample size of 100 respondents in Indonesia. An online survey questionnaire was used to collect data. The respondent are people aged 15-60 years old (shown in Figure 3 ). 
Conclusions and Recommendations
The conclusion that the knowledge of people about the Islamic financial institutions only know that the Islamic system differs from conventional systems because it is not the permissibility of interest (riba) in the transaction, but they did not understand that there are sharia supervisory board overseeing operations of financial institutions in order to keep running the sharia-compliant. Other conclusions, they like the system of sharia, and they prefer Islamic banks near their location and because of a recommendation from the people.
This study is only a preliminary study that needs to be studied more deeply so that the Islamic financial institutions can improve sharia brand could give more meaning than just a brand.
